Introduction
Using a national survey of Kenyan journalists, the goal of the current research is to explore major characteristics of journalism and mass communication training in Kenya. Therefore, the study examines four aspects related to the training of journalism and mass communication: whether such training is a prerequisite to join the media profession, the most popular journalism and mass communication schools in Kenya, the journalism or mass communication training levels among local journalists, and whether local newspeople need further professional training. The research also explores Kenyan journalists' perceptions toward the quality of college-level training of journalism and mass communication, and the major problems facing those colleges. Variations are also examined within these seven demographic variables: age, gender, education, income, contract type, media type, and media ownership. This is the first representative study that documents the major characteristics of journalism and mass communication training in Kenya. Relatedly, many studies on journalism training have been conducted in other countries (e.g., Johnstone, Slawski, & Bowman, 1976; Weaver, 1998; Weaver & Wilhoit, 1986; Weaver & Willnat, 2012) , while little has been done in Kenya relating to this important topic at the core of journalism practice.
The present research comes at a period when journalism and mass communication education in Kenya has witnessed unprecedented expansion in recent years-more so characterized by a mushrooming of new colleges. Obviously, the proliferation of the new programs (some with questionable reputations) is a development that has raised eyebrows about the quality of Kenyan media training (see Allan, 2014; Mulama, 2006) -hence the importance of this research. In this respect, Absalom Mutere, former Media Council of Kenya chairman, was quoted as saying that the Kenyan media industry is experiencing challenges of low standards of professionalism because of proliferation of journalism schools, some of which operate from the top of casinos and bars (Mulama, 2006) .
The standard of education is an important topic to explore because the quality of training affects the way journalism is practiced in any nation. For example, it is expected that good training among Kenyan newspeople would lead to the development of journalism practice in the country. As Ireri (2017) has pointed out, good training of Kenyan journalists would benefit the larger public because well-educated newspeople are likely to do a better job of, for example, producing well-researched stories.
This study will also benefit many players in the local media industry-such as journalism and mass communications programs, media organizations, policy makers, journalism scholars, the Kenyan government, and journalist organizations such as the Media Council of Kenya. For instance, Kenyan schools could use the findings to interrogate some of the problems facing their programs so as to initiate strategies to address the identified challenges. Similarly, education policy makers also could use the findings to address some of the problems facing local colleges such as lack of resources and the growth of low-standard schools.
Since independence in 1963, Kenya's media has been characterized by three traditions: the liberal-commercial tradition, authoritarian-development tradition, and advocacy-protest tradition. Kenya's newspaper industry is still relatively small and urban-based (Mbeke & Mshindi, 2008) . Newspaper readership stands at 23% of the total population, according to Mbeke and Mshindi (2008 (Onyebadi, 2008, p. 20) .
Kenya's broadcast media is one of the oldest in Africa with the launch of the first radio broadcast in 1927. As such, radio listening is pervasive in this Eastern Africa nation, and nearly all Kenyans regularly use the medium as a source of news and information (Bowen, 2010) . Allen and Gagliardone (2011) found that 89% of Kenyan adults get their news and information via radio at least once a week. Kenya's radio broadcasting subsector has grown exponentially in the last decade. Currently, there are 126 licensed radio stations in Kenya (Communication Authority of Kenya, 2014) .
In the television subsector, Kenya was among the earliest African countries to set up a national television system in 1963 (Ainslie, 1966) . Today, Kenya has 17 television channels with stable audience, including Citizen TV (25.8%), Kenya Television Network (KTN) TV (16%), Nation Television (NTV) TV (15.9%), the state-owned Kenya Broadcasting Corporation (KBC) TV (11.4%), and K24 (10.5%; Media Policy Research Centre, 2015) . Media ownership in Kenya is characterized by extensive cross-media ownership and media concentration within the market (Mbeke, 2010) . It can be classified into five broad categories: state-owned, private-owned, communityowned, religious organization-owned, and educational institution-owned.
Linking Journalism Training to Literature
The training of journalists has remained a central strand in journalism scholarship for many years. From the early studies of American journalists (e.g., Johnstone et al., 1976; Weaver & Wilhoit, 1986) to the more recent work in a more global context (Weaver & Willnat, 2012) , training of newspeople has been a popular focus in journalism research. Therefore, this literature review focuses on two important aspects of journalism education that have been explored in past research (e.g., Son, Kim, & Choi, 2012; Weaver & Wilhoit, 1986; Weischenberg, Malik, & Scholl, 2012) . First, journalists' major in college is an indicator of whether specializing in journalism or mass communication is a prerequisite to joining a media career in a given nation. The second is whether journalists around the world undertake further professional training.
Based on the figures in Weaver and Willnat's (2012) book, one major trend cuts across 25 countries: Most journalists have a college degree not related to journalism. To use Weaver and Willnat's (2012) words, "it is less typical for journalists to be graduates of journalism programs in college" (p. 530). When analyzed by world regions, the high concentrations of journalists with a college degree related to journalism are found in South America (M = 93.1%; see Weaver & Willnat, 2012) . For example, all Brazilian journalists (100%) possess a degree in journalism-meaning that journalism training is the avenue to work in the Brazilian media.
Among nations on the Asian continent, a mean of 34.5% of journalists hold a college degree in journalism. The United States and Australia also have low numbers of journalists who majored in journalism, 36% and 35%, respectively. In Europe, the average number of journalists with a degree related to journalism stands at 42.2% (Weaver & Willnat, 2012) . Generally, the above figures demonstrate that in different countries, a major in journalism is not a prerequisite to join the journalism profession. In France (McMane, 2012) and Switzerland (Bonfadelli, Keel, Marr, & Wyss, 2012) , for example, formal journalism education is not a requirement to become a newsperson. Overall, of the 25 nations reported in Weaver and Willnat (2012) , 42.5% is the average number of journalists who are graduates of journalism programs.
Turning to journalists interested in further training, and based on studies contained in Weaver and Willnat's (2012) research, additional training of newspeople can be classified into two categories: those who have attended extra training in recent years, and those in need of more training. For instance, in 1971, Johnstone et al. (1976) found that 35.7% of American newspeople had participated in some kind of training since becoming journalists. However, it is notable that American journalists who preferred further training dramatically increased in the 1982 study-from 57.7% in 1976 to 76.8% in 1982 (Weaver & Wilhoit, 1986) .
In Malaysia, Tamam, Jalarajan, and Govindasamy (2012) found that over three quarters of journalists have attended professional training. However, in South Korea, only a quarter had ever participated in further training (Son et al., 2012) . This is a downward trend compared with 30% who participated in continuing education in 1993 (Auh, Lee, & Kang, 1998) . Raeymaeckers, Paulussen, and De Keyser (2012) found that an increasing number of Flemish journalists attended further training courses. Specifically, 6% have attended a course at the Journalism Institute and 12% had received further training on the job. In Brazil, 82.5% of journalists frequently participated in workshops and short-duration courses (Herscovitz, 2012) . Similarly, a high number (71%) of Slovenian journalists have attended journalism training workshops and seminars (Lah & Zilic-Fiser, 2012) .
Notably, journalists in Slovenia, United Arab Emirates, and Malaysia have put a lot of emphasis on extra training. Eighty-four percent of Slovenian journalists expressed interest in continuing education (Lah & Zilic-Fiser, 2012) , particularly in language courses and professional growth. In the United Arab Emirates, 63.1% of journalists studied expressed interest in extra training (Kirat, 2012) . They requested further training in writing techniques (63%), followed by media technology (40%). A vast majority (82.9%) of Malaysian journalists also expressed interest in further training (Tamam et al., 2012) , particularly to enhance their skills or gain managerial competence. In this regard, 41.3% of Swiss journalists needed internal courses to improve their journalistic skills (Bonfadelli et al., 2012) , followed by 35.4% who preferred an internship lasting less than 1 year. In summary, this literature review points to the fact that further training of journalists is important in different nations. But as demonstrated above, the quest for additional training varies, with journalists in some countries placing a high or low premium on further training. Consequently, this literature review leads to seven related research questions: 
Method
This national study surveyed 504 Kenyan journalists who work in public and private media organizations. The study covered full-time, contract, and part-time journalists. Those who participated in the research were correspondents, reporters, editors, bureau chiefs, television and radio producers, radio presenters, television news anchors, television camera journalists, and photojournalists.
Sampling
First, to develop a sampling frame, the researcher compiled a list of all media organizations-where the Media Council of Kenya provided the lists for the print media and international news agencies with bureau offices in Kenya. The list for the broadcast media was obtained from the Communications Commission of Kenya. A total of 99 media outlets were compiled from the three lists-which included 52 radio stations, 13 television stations, 11 international news agencies, eight magazines, six dailies, five weekly newspapers, one monthly newspaper, Kenya News Agency (KNA), KBC, and Presidential Press Service (PPS).
Because both Media Council of Kenya and the Kenya Union of Journalists lacked a complete list of all local journalists, the researcher contacted each media organizations and asked for a complete list of their editorial staff. Sixty-two organizations agreed to participate in the study and 37 declined. From the 62 organizations, 31 (50%) were radio stations, six television stations (9.7%), six magazines (9.7%), six dailies (9.7%), five weekly newspapers (8.1%), four international news agencies (6.4%), one monthly newspaper (1.6%), KBC (1.6%), KNA (1.6%), and PPS (1.6%). The 62 organizations provided the names and the email addresses of all of their newspeople. No incentives were provided to those who helped to compile journalists' names. The process of compiling the names started on June 20, 2012, and continued throughout the data collection period, which ended on February 26, 2013.
Overall, a total of 1,532 journalists were identified. This number reflects well the population of newspeople in Kenya because all major media organizations participated in the study. Next, half of the names in each media outlet were selected. To avoid listing bias, all name lists were first randomized-then every second name was selected using systematic random sampling from each of the 62 media houses-resulting in a final sample of 765. The systematic random sampling ensured that journalists from the 62 media organizations would be represented proportionally in the sample. The use of a probability sampling method guarantees that the findings have external validity.
Data Collection
Both online and printed survey questionnaires were used to collect the data. The survey is a data collection method that uses a standardized questionnaire to gather information about attitudes, opinions, behaviors, and background and lifestyle characteristics from a sample of respondents (Poindexter & McCombs, 2000) . Survey questionnaires have been used successfully around the world to examine the training of journalists (e.g., Johnstone et al., 1976; Weaver & Willnat, 2012) .
In the first phase of this study, a courtesy email was sent to all 765 journalists in the sample, explaining the study purpose and requesting their participation. This courtesy email was followed a few minutes later by an email that contained a link to the actual online questionnaire. The online survey ran between July 2012 and February 2013, and resulted in 351 completed questionnaires. The data collection using the printed version of the questionnaire ran between January 2013 and February 2013. A total of 248 printed questionnaires were distributed-of which 153 were completed and returned.
Overall, of the 765 journalists who were contacted, 504 journalists completed either the online or the printed questionnaire-which is a healthy response rate of 66%. From the 503 journalists who reported their job titles, 34.3% were reporters (n = 173), 17.9% editors (n = 90), 11.1% correspondents (n = 56), 8.3% subeditors (n = 42), 7.6% radio presenters and producers (n = 38), 6.4% news anchors (n = 32), 4.4% bureau chiefs (n = 22), 1.8% photojournalists (n = 9), and 8.2% other titles (n = 41).
The Survey Questionnaire
In addition to inviting the respondents to participate in the survey, the introductory section of the questionnaire informed them of their rights in the study, especially the confidentiality of the information they would provide. Their consent to participate was also sought, and no incentives were offered to participants. The survey was endorsed by the university Institutional Review Board. Before administering the survey, a pretest was conducted with 13 Kenyan journalists to ensure that the data collection instrument was properly crafted. Those who took part in the pilot activity were subsequently excluded from the main survey.
To measure whether journalism training is an avenue to a media career in Kenya, respondents were asked, "Do you have any formal training in journalism or mass communication?" They answered either "yes" or "no." For the institutions of training, participants were asked to list all the colleges they attended. The level of education training was measured at five scales-"Certificate," "Associate Degree" (diploma), "Bachelor's Degree," "Master's Degree," and "PhD." The intention to get further training was measured based on a "yes" or "no" response, while the type of further training was measured at three levels-"formal training at college," "on-the-job training," and "other." The respondents were asked to evaluate the quality of journalism training at Kenya's colleges on a 5-point scale ranging from "very poor" (1) to "very good" (5). For the problems facing colleges, participants were asked, "Please list up to three major problems facing Kenyan journalism or mass communication schools." A one-way ANOVA was used to examine significant statistical differences in each demographic variable examined.
Findings
RQ1 examined whether training in journalism or mass communication is a prerequisite to practice as a journalist in Kenya. Findings indicate that a vast majority of journalists (91%) majored in journalism or mass communication. RQ2 investigated the most popular journalism and mass communication schools in Kenya. Table 1 indicates that slightly over a quarter of Kenyan newspeople (26.3%) pursued their journalism or mass communication studies at the Kenya Institute of Mass Communication (KIMC), followed by the University of Nairobi (17.8%). Overall, Kenyan institutions account for 88.6% of training of local journalists, while 11.4% were trained at foreign colleges.
RQ3a examined the training levels. Table 2 shows that more than 80% of Kenyan journalists are trained at the undergraduate and associate degree levels. Related to this is whether Kenyan journalists would like to get further professional training-examined by RQ3b. Results indicate that 91% wanted extra training. Of those in need of further training, 42.5% preferred "on-the-job training" and 38.7% preferred "formal training at college." As Table 3 shows, 65% of respondents believed that the quality of journalism and mass communication training in Kenyan colleges is good. However, more than a quarter (29%) perceive the quality of training as "average." To investigate which demographic and work-related factors might shape journalists' perception of good quality journalism and mass communication education, mean scores were computed in relation to gender, age, education, contract type, income, media type, and media ownership. This was investigated by RQ4b, and the findings are displayed in Table 4 .
Gender, Age, and Education
Generally across the three demographics of gender, age, and education, journalists registered very strong views that the quality of journalism and mass communication education in Kenyan colleges was good. Specifically, female journalists expressed a slightly higher positive perception than males toward the quality of education (M = 4.7). On the contrary, older journalists expressed stronger satisfaction with quality of education. In education, doctorate degree holders had the strongest perception that the quality of education was good (M = 5.0), followed by associate degree graduates (M = 4.8). However, a one-way ANOVA test indicated that the differences of means in each demographic category were not statistically significant.
Contract Type and Income
It is evident that the need for further training was evenly distributed when analyzed by contract type. Except for those working on contract basis (M = 4.5), the other three categories had an identical mean of 4.7-a strong positive perception that education offered in local colleges was of high standards. Analyzed by monthly income, those earning between US$2,500 and US$3,125 expressed the highest positive views that journalism and mass communication education was good (M = 5.0). This income bracket was followed by those earning between US$375 and US$625 and between US$875 and US$1,250-both registering a mean of 4.8. Therefore, with a mean of 4.6 across the 10 income brackets, it is clear that journalism education is viewed as good. Overall, the differences of means for both contract type and income were not statistically significant.
Media Type and Media Ownership
The positive perception that education offered in Kenyan colleges is good is also reflected in media type and media ownership. For instance, in media type, broadcast journalists had the strongest perception that the quality of journalism education was good-recording means of 5.0 (radio journalists) and 4.9 (television journalists). Magazine journalists had the lowest opinion on the quality of journalism education (M = 4.2). In media ownership, religious organization-owned journalists and those belonging to the "other-ownership" category reported the highest positive views that journalism education was of good quality-both with a mean of 5.1. Similarly, journalists who worked for both private-owned and state-owned media also shared a mean of 4.6. Overall, the only significant statistical difference was found between radio and daily newspaper journalists, F(4, 473) = 3.20, p < .05. RQ5 addressed the major problems facing journalism and mass communication education in Kenya today. Table 5 indicates that the leading problem is the lack of facilities or resources (34%), followed by lack of enough qualified instructors (12%), and unqualified instructors (10.7%).
Discussion
Overall, the findings show that journalism training is a prerequisite to join a media career in Kenya. The fact that a vast majority of Kenyan journalists have received training in journalism or mass communication is a strong indicator that local media practitioners attach great importance to journalism education as an avenue to become a media professional. This finding reflects media in Brazil where a training in journalism or mass communication is a prerequisite to become a journalist (see Weaver & Willnat, 2012) . Both Kenya and Brazil findings are, however, in contrast with the practice of journalism in many countries (see Weaver & Willnat, 2012) where formal journalism education is not required to become a journalist. The emphasis on journalism training might explain the reason why the Kenyan media are seen as one of the most developed on the African continent. Cheeseman (2014) observed that Kenya has one of the most engaged, well-produced, and widely consumed media in the Africa.
The majority of Kenyan newspeople were trained at the level of associate degree because, for many years since independence, Kenyan journalism and mass communication education was mainly offered at this level. This finding also reflects other professions in Kenya where most people are associate degree graduates. But these statistics are likely to change in the near future if the ongoing expansion of the Kenyan education sector is anything to go by. This is because associate degrees are fast losing their relevance in the local job market (Ireri, 2017) . It is important to note that higher education in Kenya recently witnessed a great demand for undergraduate education (Gudo, Olel, & Oanda, 2011) . Similarly, more Kenyans (including journalists) are enrolling in undergraduate programs than any other time in independent Kenya (Allan, 2014; Gudo et al., 2011; Ireri, 2015) . Reflecting on the high demand for higher education, Ireri (2017) argued that the current high quest for higher level training is a good indication that future generations of the Kenyan journalists will be better educated.
It is evident that Kenyan journalists have a high quest to get additional training. This demand for further training might be a reflection of the many problems facing local journalism colleges as mentioned elsewhere in this section. It could be argued that lack of resources or qualified teachers is likely to create a feeling among Kenyan journalists that they are ill-trained, hence the high demand for further training. The need for further training among Kenyan journalists is also reported in other studies (see Allan, 2014; Media Council of Kenya, n.d.) . Note. The 851 number of mentions exceeds the sample size of 504 because respondents were allowed to name more than one problem facing journalism training in Kenya.
The fact that most of Kenyan newspeople are associate degree holders confirms why the majority of them received their journalism training at KIMC, an institution that is strongly grounded in offering education at the level of associate degree. Established in 1967, KIMC is the oldest journalism and mass communication institution in the country, the reason why Ireri (2017) described it as the "sultan of journalism education in Kenya" (p. 14). The popularity of KIMC and the School of Journalism at the University of Nairobi is because they are the oldest institutions in Kenya. KIMC's popularity also is related to the fact that it caters to the large number of high school graduates who are not admitted to the local public universities. The University of Nairobi, on the contrary, is considered the flagship of public higher education in Kenya. Its journalism program has been operating since 1968.
Although Kenyan journalists perceived the standards of training to be good, local colleges are faced with a myriad of problems. It is worth noting that these problems are not limited to journalism programs-They cut across all institutions of higher learning locally. Journalists in this study mentioned a litany of problems facing journalism programs, such as lack of resources. While these challenges are mostly associated with private and new colleges, training facilities in the public and well-established colleges often are dysfunctional, archaic, or not up-to-date with modern technology (see Allan, 2014) . The lack of facilities means that most of the colleges offer theoryheavy training (Allan, 2014) .
The other problem is unqualified trainers-a challenge exacerbated by the lack of qualified instructors in this field. In addition, most instructors lack the necessary newsroom and field experience to teach effectively. Yet, the few qualified instructors are discouraged by poor remuneration (Ireri, 2015) . This situation has resulted in instructors showing little commitment to teaching. To make the situation worse, many qualified instructors quit their work for better working conditions. Kenyan journalists also are concerned by the growing number of private journalism and communication colleges. These institutions, popularly known as "third-floor" or "backstreet" schools, operate in major cities and are blamed for substandard training. They are also accused of mass admission of students, admission of students with low grades, and lack of curricula in journalism or mass communication. From another perspective, the proliferation of substandard colleges is attributed to the expansion of the Kenyan media industry in the last decade. As the media industry developed-characterized by the emergence of a plethora of media houses-demand for journalism and mass communication education followed. With the established colleges lacking the capacity to fill the high demand for journalism education, ill-equipped colleges stepped in to fill the void. Overall, all these problems have affected the standards of journalism and mass communication training in the country-impacting negatively on the growth of the journalism profession.
It is also worthwhile to note that the many problems identified in Kenyan colleges contradict the notion that the standards of journalism training in the country are good. To be specific, across the seven examined demographic categories, respondents favorably evaluated the quality of journalism training. This is supported by strong means in all demographic variables-falling between 4.2 and 5.1 on a 6-point scale, where 6 is "very good." This seems to represent a strong bias among Kenyan journalists who might want to paint a rosy picture about their education institutions. It could also be a case of social desirability where in survey research subjects tend to answer questions in a manner that is viewed favorably by others. Therefore, in this study, Kenyan journalists might have overreported that their schools are doing fine, while many challenges facing the same colleges paint a contrary picture.
Conclusion
The present research explored major characteristics of journalism and mass communication training in Kenya by focusing on these aspects: the place of training in the local media, education levels of journalism training, perceptions toward the standards of journalism training in local colleges, and the problems facing Kenyan journalism and mass communication schools. Findings show that to practice as a journalist in Kenya, one must have a training in journalism or mass communication. While most journalists possessed an associate degree, a vast majority said they would like to get additional training. Interestingly, Kenyan journalists believed the quality of training offered by local colleges is good-though the same institutions face many problems.
The present research provides a comprehensive picture of the Kenyan journalism and mass communication education. In spite of this, the study has some limitations which future research should tackle. To avoid social desirability in rating the quality of training in Kenyan colleges, future research should ensure the question focusing on this topic is reframed. Instead of asking, "How would you evaluate the quality of journalism training in Kenyan colleges?" the question could be reconstructed to read, "People have different views about the quality of college education in Kenya. Therefore, I would like to know your personal opinion. Can you tell me what your opinion is; what do you think is the quality of journalism training in Kenyan colleges?" According to Moy and Murphy (2016) , longer questions like the one suggested above can provide respondents more time to think in the process, enhancing data quality.
Because the question on the quality of training is a fundamental one, future research should introduce qualitative data collection techniques such as focus groups. Such methods would provide a wealth of information why Kenyan journalists rate their colleges highly, while they highlight many problems facing the educational institutions.
